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Teaching objectives

By the end of this class, we are expected to
1. be able to talk about the diff Chinese brands.

2. know Chinese brands are popular at home and

abroad. .
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3. make a sense of national pride.
N — NN N e

Part1 Leadin

Watch the video and think about the problems
below. MEMSTFHBE TERIFEMEIRE,

I

After watching the video, please answer the

questions.
METINE, BEHRIER.
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How do you see the rise of

Chinese brands?
Q2: Can you name a few
Chinese brands?

Q1:
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BUT THESE EXPATS DID NOT
BRXJUTINEAIRE




ditor, CCTUNEWS

BB ERMAIFERFA,
| didn't buy the latest Applephor

ditor, CCTUNEWS

ML T X P E bR FA]
nsteid, | bought this “made in'Ch




iditor, CCTUNEWS
A

Xiaomi!

itor, CCTUNEWS
| PRI AZLLIRE,

| can show you,




jaktitor, CCTUNEWS
HEA—BERF.

| use a Huawei phone.

ifitor, CCTUNEWS
B2 K.

| am a proud owner of a Xiaofmi:




CAMERA

RIFL RV,

The camera is really good.

DESIGN

REWTHIEE, |
bliké%he desigmof it.




EREEH,
It's cheap.

| EB—U)BEEREMNINEE]
It does everything | need it to'do:




1{E,
Wechat,

MESSAGES "®

He
B /Cny
messages.




B HSER TR SE BB/ KF R

Phislis actually my second Xiaomijphone:

BRIFENTE,
| liked it so much that




BREZEEREBMET 4
thathactually gifted my father and My mother.

CIAEaE 3 B YBFH

IBWerks very well and it's very alfordable:




W EE? T, HEHEE FETN

. Dothlike it2] love it,

BASVERFN.
| didn't like iPhone.




WE TOOK TO THE STREETS T0 ASK OTHER EXPATS
BNREFH LEOSEEERINEA
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F
C Matthew Lee

England
U\ mEr Ry

- _‘@r’we iIPhone:

Joe Klunder
America

BRAENOPSF.,

Slise a Huawei P8.
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I've been using the Xigomi phones since the Xiaomi One.




NEREBE .

" Now I'm using OnePlus.

Somh Korea

W OB S o,

My mom lives in"South Korea but she' uses a Huawei phone.




WHAT DO YOU THINK OF CHINESE MOBILE PHONES?
RVIRB P EFNETATEMN?

AR M EFLER, TER I L
dWhen Laas a boy, Chinardid not have muchihighechnalogy.




BERIE, BRRZSFRACE T e
But nquuit feels like they-are.some of the Bestintheswarld:

PTCAFEGSE 1 /\K1, /\KTS
So | had the Xiaomi One, the One S,




RETHSTEZ /K, T , ..

and then kept getting more Xiaomi phones.

BRFER, NEXELERE T

™ |dike it, | have the Five now. -

»
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comfortable,




durable.

RS REEMMRE RS
| think they're very competitive with phones




BER, SEUREECRS TN,

like iPhone or Samsung or other Android phones.
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When (Wailback to my country onJuly,
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M7, HEENEE.

ﬁere had a Huawei store.
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B FPENFHRIRTE

lawas very impféssed by Chinese technology:

£ PYFANFRAU EL 1 {0] T4/ PSS

The Huawei P9 is suppBsedly more advanced thananything:




" mqﬂla’]f’ Ez\;&m

| used to think “made in China" products were not good.

mgénmzrﬂm

But after living in China for so long,




: fE%mﬁ@ﬁanz\ /F, hiEhEg.

I've found many brands are good in terms of quality and price.

When | first bought the Xiaomi One,




R B2 AR 2 AR,

none of my friends, other foréigners, knew what it was.

HEMIIE, IR MBRIRT,

So, | showed them, and they were Very impressed with the price,




SRR AR AL

and how well it worked,

LU A
that you could get a good Aridroid phone for so cheap.




PTCAZRAVIR 2 AR R &8 3£ T 4K,
So a lot of my friends have bought Xiaomi phones.

R XN L EZENE T,

If this phofie dies in a few years,




B VK,
| will definitely buy a new Xiaomi,

VK6, WNVKE  HJLECRESE T

A Six or Seven, of whateverit's up to then!




Phone Brands Sold in China
in the First Half of 2016

Huawei
17.5%

Others
34.7%

Samsung

S.4%Xiaomi Vivo
9.5% 10.2%

- The Research Report of China's Smartphone Market Analysis and Trends in 2016-2022

NEWS

FOLLOW US @CCTVNEWS ON:

FOBOABED

DOWNLOAD CCTVNEWS APP ON APP STORES




Part 2 Let’s Think
Answer the following questions.

Q1: How do you see the rise of
Chinese brands?

2 ol 50 pd of hiwae o
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Q2: Can you name a few Chinese G e v e
brands? ﬁ ‘
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Part3 Let’s read

Chinese brands rising

When you buy something, do you care about its
brand?

May 10 is China Brand Day. It started in 2017.

— ) Pm»-mfoio‘h“ %,’.‘
Activities are held on this day every year to promote
Chinese brands. This year, an expo is tg_lgn\g/gl\a’ce from 1&\;_ WPQM —vw;_n

. May 10 to 12 in Shanghai. There, experts are discussing
““the development of Chinese brands,@people can

~learn more about popular brands and products . 2 ig.e|
|




Chinese brands rising

In fact, Chinese brands have won the hearts of
people at home and abroad . Here are several examples.

Technology )
%ﬁﬂ' 4U)JSN
From cellphones to drones, Chinese technology

companies are changing the world.

Huawei, for example, is the world’s second-biggest
cellphone company and a top telecoms equipment maker.
Its telecoms equipment is used in more than 170

“countries and regions, lnlg reported. Huawei is also a \"’
~Tegder in 5G technology. $ 4
HUAWEI

Chinese brands rising

DJl, on the other hand, has 70 percent of the

; . . atbradt  ~
world’s drone market. It makes different drones. This Amw oS ateadhim

year, it's selling a drone with goggles. People can get

a first-person look at their drone’s flight. B v
8.3 -
Fashion b i «
Back in 2011, Chinese fashion brands Feiyue, drow > olmvuu-
| Huili and Li-Ning drew the world’s attention. That year. . L& jmﬁ
"Li-Ning sportswear like hoodies and jackets %L@ " Pajvdm n.FE"W
~~at New York Fashion Week. Yy 3w Ve

LI-NING




" Chinese brands rising

In recent years, Shein, a Chinese H’j v‘-znﬁ %’C&'/

“fast fashion” brand, has become popullarv )

abroad. Last year, it made over 10 billion %M‘@ 1. éf%
MW

dollars, up 100 percent over 2019, Global

Shein products because they're cheap,
. | | = are g tant
~ fashionable and high-quality . \Mf
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Times reported. Many European people like EUT)“ f/mA*\‘j ard %Mﬁt‘j
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Entertainment @%«2“

Vg it |¢5’ suggest dorg

What's one of the most popular appiin the US? ﬂ gP"‘”{ = Tk S .
It's TikTok, Time rep%&a‘d. Some 50 million US ~s (in) othZ\s ok
users spend an avergge of 46 minutes on it every

: : : il advise sbh. o oo
day. The app is known for its g&\‘/g‘r—englng videos. .
It can recommend videos based on your likes. But advi e " L
it's not just a/time-killer. People can buy things on it, suﬁej,t (+ '5/““'{"0 A
-_too. D




Chinese brands rising

DJI, on the other hand, has 70 percent of the

: . . atbradt  ~
world’s drone market. It makes different drones. This o‘.mw oS asbeachim

year, it's selling a drone with goggles. People can get

a first-person look at their drone’s flight. L I
- 8.3 +
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Back in 2011, Chinese fashion brands Feiyue, draw = orawer
H.um. and L|-N|ngwthe W(?rld s att‘entlon. Thaégﬂeﬁaorhm L& ‘ 0k
‘Li-Ning sportswear like hoodies and jackets ﬁ)%m%@ " Pam‘b?af ".EI‘VP.
~~at New York Fashion Week. YW Ve

LI-NING




‘.V‘Chinese brands rising

In recent years, Shein, a Chinese
“fast fashion” brand, has become popularv
abroad. Last year, it made over 10 billion
V‘W
dollars, up 100 percent over 2019, Global
TN A A NN e\ AN NN
Times reported. Many European people like
Shein products because they're cheap,
——
.. fashionable and high-quality .
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Fashion

Back in 2011, Chinese fashion brands Feiyue,

Huili and Li- Nlng drew the world’s attention. That gMar
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Part3 Let’s read

Chinese brands rising

When you buy something, do you care about its
brand?

May 10 is China Brand Day. It started in 2017.
Activities are held on this day every year to promote
Chinese brands. This year, an 3(9\9 is tgk/i@glgce from 1&\;_ IAp_PPQM -\

- May 10 to 12 in Shanghai. There, experts are discussing
the development of Chinese brands, While)people can
~learn more about popular brands and productw 5\},%

va.wdm—adw‘ses w o je;b Iff“t]‘w*jvrmml:‘y § i‘

sugpests b Cﬁné%raqﬁds%isiﬁg &

Entertainment *!#\éﬁ‘

"M gth.

What's one of the most popular appiin the US? ﬁ gF"‘A -
It's TikTok, Time rep%iﬁd. Some 50 million US v (in) 0(0*8 stk
users spend an avergge of 46 minutes\c/J\r}‘ it every

. \ . o do
day. The app is known for its never-ending videos. advise . sb
It can recommend videos based on your likes. But a\vi e In. N
it's not just atime-killer. People can buy things on it, suﬁe;,t (t -5/‘”“'(“0 X
" too. A
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Think and practice

I

Q1. What does the word “promote” mean in
the third sentence in paragraph 2?

iz =]
4

JIIjES T

Think and practice

Q2. Which of the following brands is
NOT mentioned in the passage? ID

Huawei. \/ Li-Ning. v

Shein. | / \/C\nta.




Chinese brands rising

DJI, on the other hand, has 70 percent of the
; . , albbradb ~ ~
world’s drone market. It makes different drones. This lrow  ohe's  asbeschim
year, it's selling a drone with goggles. People can get .
a first-person look at their drone’s flight. W v
I —mm v-
Fashion g, v
Back in 2011, Chinese fashion brands Feiyue, drow > almvuu—
Huili and Li-Ning drew the world’s attention. That zﬂeﬁaghm EX R ) ﬁlﬂﬁ
"Li-Ning sportswear like hoodies and jackets aﬁg\a@g a Pwm‘b“ ...fﬁl'n’-
~~at New York Fashion Week. L Vo @
LI-NING

Think and practice

Q3. Which of the following is TRUE according
to the passage?

Activities are held on China@ Day to

promote popular products.

Shein is an Chinese technology company. ¥

I
\/DJI has the biggest of the world’s drone market.

—_———

People can’t buy things on TikTok X
|




\ *) Please list the products of Chinese

brands you use every day.
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Think and practice

Q4. What's the main idea of this passage?
Chinese products are cheap, fashion and high-
quality. “

Chinese brands have risen and are popular at
home and abroad.

People can learn more about popular brands on
China Brand Day. %<

Chinese technology companies are changing the
world.




Think and practice

Q5. What can you learn from this passage?

\/ Chinese brands have been noticed by foreign medium.
\_—d

People are afraid to be cheated, so they never buy
something online.

On China Brand Day, people prefer to buy new products.

S ——
Foreign people hardly use Chinese app. .
/ 4 ,‘|9‘L ZI ’ M

Part 4 Let’s learn something more

BiFEIH#1

‘Activities are held on this day every year to promote Chinese brands.

promote[pro'maut] V. (B
e.g. Theﬁﬂd has gone on tour to promote their new album.
(tessim] A¥- 2
promotion n. {E$5&s1  a promtion of milk &R sEEN
promotional adj. {2809, EE5EMN
. promotional material J-EE &}

~ 4




Part 4 Let’s learn something more

BiEEIH1

[iREEE ]
promote as sth I/ A...... .

e.g. The area is promoted as a tourist destination.

XM R R A
e 8% o
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Part 4 Let’s learn something more

BiFiE#H2

. In fact, Chinese brands have won the hearts of people at home

and abroad.

a#road [2'brod] %9&\ EESNEIESH

e.g. Tom often goes abroad in the summer.

TBEREETHE.




Part 4 Let’s learn something more

BigfEiH2

[iﬂ?ﬁ%ﬁﬂ] % ‘H—M + n.
at home and abroad 7£ “'7&1 oAt x M,gwl\ij

e.g. She gives frequen performances%oth at home and abroald.

WEREEMINEL,  ofta ob

I

from abroad MESL, iSSP

e.g. His parents has just come back from abroad.

LRI RERIRINEIMEIR, HAIEBEAIE,

Part 4 Let’s learn something more

BigfEiH1

This year, an expo is taking place from May 10 to 12 in Shanghai.

take place@:—;\@ RE

e.g. The meeting should take place on the fifth of May.
SIWMFSASET, 1 'S@

F22
e.g. When did this event take place?

L RHESHARMERER?
~




Part 4 Let’s learn something more

2iafEiH1

(i3 S ¥ ]
happen $SBRE MR RZELIN,
e.g. The accident happened at about 9:30.
EMAREEIRB0NEA.

take place TMAMRY "RE" B RBITNIZTHET 217" .
e.g. Gr%at chgnges have taken place in my home town recently.
BERAED RETEANEH,

-~

il 1 wes wathnTV, thar was .
Ll varhigTV, i frder wwes iriuucg
- Part 4 Let’s learn something more

- ol L arived homs, moths ip |

¥ was m/c\ , & 3 J
Wi&h Qk\ﬂjg/fwals Q;ﬂf%, Z arr}mdw_
There, experts are discussing the development of Chinese brands,
while people can learrl more about popular brands and products .

uhile +iE
T.whilefEAFFNIER, EEIIRPHTIDE,
e.g. Some people waste fooddabthers haven't enough.
EJEAEE%*EQ,%@EJEAHDZK@, "ww “BL
e.g. There’ s plenty of rain in the southeast, while there’ s little in
the northeast.

RrAEPRIE e M LA IR T/,




il 1 was wathnoTV, -{;Aa)-wasl,ﬁ-
Part 4 Let s Iearn somethmg more

1_ m:w.al mefz/"*
wﬁ

L‘l‘ﬂf% a.rnred Aone..
There experts are dISC ssing the develop entof Chinese brands,

while people can learry more about popular brands and products .
while +3&

T.whilefEAFHFIER, EENHPHZISD.

e.g. Some people waste foodthers haven't enough.

BEARBIRE ATTELAEAE,  "wae” TR

e.g. There' s plenty of rain in the southeast, while there’ s little in

the northeast.

RraEFREFTE, TP LR D TR,

INES:>

» You can go swimming while I'm having lunch.

XEEERR?
HIETEISAFIR, (AN,
\/4%ﬁ¢ﬁmWﬁ HRRTIAZ K.

| {RIEFERFIK, BIETEIZFIR.
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Task2: Make a presentation using your poster to

——————

introduce Chinese brands you know well.




